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Whatdo we mean by greenwashing ?

Dictionary Definition \\

greenwashing
enoun[U ]

“Behaviour or activities that make people believe that acompanyis
doing more to protecttheenvironment than it reallyis.”

Origin of the Term \\

He came up with the term after observing the irony in a hotel's promotion of reuse
of towels ostensibly to "save the environment," while it made little to no effortin
reducing its overall impact on nature through substantive measures.

The term "greenwashing" was coined by environmentalist Jay Westerveld in 1986.
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https://dictionary.cambridge.org/help/codes.html
https://dictionary.cambridge.org/dictionary/english/behaviour
https://dictionary.cambridge.org/dictionary/english/activity
https://dictionary.cambridge.org/dictionary/english/people
https://dictionary.cambridge.org/dictionary/english/believe
https://dictionary.cambridge.org/dictionary/english/company
https://dictionary.cambridge.org/dictionary/english/protect
https://dictionary.cambridge.org/dictionary/english/environment

About Protiviti - globaland UK

Protiviti is a global business consulting firm with deep expertise, objective insights, a tailored approach and unparalleled
collaboration.

Our UK practice

Top accolades

Integrity

Our UK-based internal audit and consulting Financial Services

teams provide seamless delivery across /is our largest industry segment

geographies.

+ Seven officesin the UK and the main
office in London in the Shard. Practitioners with real-world
Expertise in Internal Audit, Finance, * industry experience

. Technology, Operations, Governance,

Inclusion Compliance and Risk.

Principal partner of the Chartered One company globally,
Institute of Internal Auditors and the not limited by partnership legal
Global I1A. structures

[ASTEMPANY

BEST COMPANIES Pe—
TO WORK FOR 2022 A ‘WUIW”\

Forbes
WORLD'S BEST
MANAGEMENT
EUNSIIH[NG FIRMS

£D B STATSTA

We have served over 80%
Innovation of Fortune 100 companies

8.7/ 10 awerage customer satisfaction

We have served over 80%

. of Fortune 500 companies Leadership
LA °
Commitment | ﬂ
to Success : We have served over 40% 100% of our customers want to ""stick with Click here for our Executive .
of FTSE 100 companies Protiviti for future projects and UK | eadership team. -
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https://www.protiviti.com/in-en/leadership
https://www.protiviti.com/uk-en/leadership

Poll Question

What do you think is the biggest risk if a firm fails to implement the greenwashing requirements?

Regulatory/Compliance Risk

Reputational Risk

Investment Risk

Financial Risk - compensation and mis-selling

Legal Risk

Other
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Greenwashingand the FCA

FCA Anti-Greenwashing Rule \\

The anti-greenwashingrule is a rule proposed by the FCA that will apply to all FCA-regulated firms. The rule requires that “a firm
must ensure that any reference to the sustainability characteristics of a product or service is consistent with the sustainability
profile of the product or service, and is clear, fair and not misleading.”

Key Concepts

@ E g @

Sustainability related claims must be: e _
Sustainability Focus Consumer-facing information

Detailed information (pre-contractual)

Sustainability Improvers
Clear

Ongoing information

Complete Sustainability Impact

Entity-level disclosures

Comparisons

Sustainability Mixed Goals
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SDR Framework Timeline

NEW anti-greenwashing rule ESG 4.3.R “A firm must ensure that any reference to the sustainability characteristics of a product or senvice is
(a) consistent with the sustainability characteristics of the product or senice, and (b) clear, fair and not misleading.”

Timelines

31 May 2024 2 December 2024

Naming and marketing rules come
into force with accompany
disclosures

2 December 2026

Smaller asset managers

Anti-greenwashing rules &
guidance

31 July 2024 2 December 2025

Labels can be used with accompany

. Larger entity level disclosures
disclosures
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Anti-greenwashing statistics

~ Misleading 54% of customers

information has in asurveywould

mu!tlpllez%% 4 change provider if

since greenwashing was
proved

Anti-Greenwashing
—in numbers

16% of global AG
casesin2022
were inthe FS

sector

47% of investment
firms, perceived
reputational risk-

as the most
impacted risk by
greenwashing
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An effective approach

Gap analysis

Assess relevant communications and determine changes and actions required to
meet regulatory requirements including data required to support

Assess in-scope products and senices and
sustainability claims made, identify risks and actions

Aligning with other requirements

Align with other UK greenwashing requirements (e.g. ASA
and CMA), Consumer Duty requirements and other potential
global greenwashing requirements

O

Processreview and changes

Amend or develop appropriate policies, procedures, systems
and controls to manage/mitigate greenwashing risk

A S

Continuous embedding and substantiation of claims Reporting and validation

Validation and assurance of greenwashing risk framework Dewelop reporting metrics and data sources
for compliance monitoring and internal audit reviews
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Protiviti - some collateral

)

Katrina Nardiello

Regulatory Compliance Specialist
| Manager at Protiviti UK | Climate...

Sustainability: Frequently Asked
Questions

https/AinkelIn/gy SwHGPz

Protiviti UK

View full page

The FCA' seti-greanwashing guidance is finafived

What is an affactive appeoach?

=E5
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ESG Data for Financial
Services in an Operational

Environment

VISION by Protiviti embarks on an ambitious
project to explore the Future of ESG. Featuring
interviews and insights by experts from around
the globe, VISION by Protiviti puts ESG and
sustainability under the microscope to examine
the impact they will have on global business—
and the world in which it operates—in 2030 and
beyond
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QUESTIONS?
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